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ACanadian charityith a shared visioq building
public trust in food and farming in Canada

Al A YA Y 3 (i22rastesl, cledibligthig party
sourcefor food andfarming

APartnersrepresent thewhole valuechain,with a
proactive coalition approach, from individuarmers
through to foodcompanies

AMany partners from coast to coast; provincial
affiliates in ON & SK

Alnd_ividua_lsc onate,companies and organizatiof@n
or investin programs
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Why Is
public trust
Important?
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www.farmfoodca
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Definition: The privilege of operating

with minimal formalized restrictions
basedon maintaining public trust by
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PublicTrust: A belief that activities are

consistent with social expectations and
the values of the community and other
stakeholders.




Building Public Trust in Food & Farming in Canada

Coordination & Strategy
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Advocacy Practices Public Trust
Intelligence Programs & Qutreach

Issue \ Research’
Management tegulations’

“Play defense”

~
| ?§| FAR FOOD

“Let’s have a
conversation”

“Do the right thing”



THE CANADIAN CENTRE FOR

FOOD INTEGRITY

Shared vision with a long term, whole value chain approach to

ACoordinateg strategy, research and support to help the foot
system

Kreate a forum for dialogue with food system leaders and
stakeholdersabout public trust

Ancrease understanding of and alignment with consumer
expectations and values
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Growing awareness &lignment within the M
sector:proactive, collaborative, long term  ...ooicoc .

. FOOD INTEGRITY
commitment

Retail & Manufacturers Producers Governmentg Industry
Social License / Public

. National & Trust Framework
m Y oy et Provincial Growing Forward

THE CANADIAN CENTRE FOR Retail Council of Canada Associations

F O O D | N T E G R | TY A federal-provincial-territorial initiative
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Agriculture to Public

? NATIONAL FARM ANIMAL CARE COUNCIL
’/ Restaurants P OMSEL IATOBAL POR LSS AU AAAE DFLTGE

Y72« Canada |
The voice of foodservice = La voix des sarvices alimentaires
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Agriculture A S

e Canadian Roundtable
for Sustainable Crops

Shared public trust
research.

Credible, balanced
messaging.
Informs the sector.

PROVISION Agriculture |
COALITION C|assr00m Il e entare Canads AuriFoos Canaca
- ¥ Canada Canadlél,
%I FAR&& FOOD Note: For lllustrative purposes. Does not define existing relationship:s
or meant to be complete.
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PUBLIC TRUST SUMMIT

TRANSPARENCY BUILDS TRUST

Connecting the dots
Tackling the trends
P Estaul tsnmerch Trom i Coeilur for Focd Wilegrily
proves thol rcreased Yonsparency tronsiales to
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Transparency is no lenger oplional. Consumers
expect it in specific areas important to them.

CONSUMERS PRIMARILY HOLD FOOD COMPANIES
RESPONSIBLE FOR TRANSPARENCY IN SIX AREAS

Even when it comes to Animal Well-Being
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Animal Wl Beng

Susnecs Fther

Bespandects aloceted 100 pomts oornsy the grovps respoanble for prowilng informaticn it sach frecsporency
topve. The nunbers thown are the nveroge number af powres alocoded fa mard greun acenss all repandneds

Dawnload "A Cleor View of Transparency and How it Bullds Trust” ot www.foodiniegrity.arg.
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Building Public Trust in Food & Farming in Canada

Coordination & Strategy
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