
 
 

Egg Farmers of Ontario 52nd Annual Meeting  
AGENDA 

 

Wednesday, March 29, 2017 
 

11:00 a.m. Pullet Growers’ Meeting & Director Election Grand Hall E 

12:00 p.m. Buffet Lunch 
 

Grand Hall D 

1:00 p.m. Welcome Farmers, Industry & Guests 
 

Grand Hall BC 

 52nd Annual Meeting Call to Order & Agenda Approval Scott Graham 
Chair, Egg Farmers of Ontario 

 Chair’s Address 
 

 

 Confirmation of 51st Annual Meeting Minutes 
 

 

 Auditor’s Report Bruce Robinson 
RLB LLP 
 

 Farm Products Council of Canada Laurent Pellerin 
Chair, FPCC 
 

 Egg Farmers of Canada (EFC) Report Roger Pelissero 
Chair, EFC 
 

 EFO’s Pullet Report Andy DeWeerd 
Pullet Director, EFO 
 

 Pullet Growers of Canada (PGC) Report Andy DeWeerd 
Chair, PGC 
 

 Ontario Farm Products Marketing Commission  Jim Clark 
Interim Chair, OFPMC 

 Energy Break 
 

 

 Open Session:  Questions & Answers  

 Communication - The Next Great Skill Every Farmer Needs Andrew Campbell 
Fresh Air Media 

4:00 p.m. Adjournment  
(Closed) EFO Board of Directors’ Election of Executive Committee  
 



 
 

Wednesday, March 29, 2017 
 

5:00 p.m. Cocktail Hour Grand Hall Foyer 

 

6:00 p.m. Chair’s Reception & Dinner 
Announcement of Executive Committee Election Results 
 

Grand Hall BC 

9:00 p.m. 
to 
midnight 

Host Bar Compliments of Sponsors  

 
 

Thursday, March 30, 2017 
 

7:30 a.m. Hot Buffet Breakfast Grand Hall D 

9:00 a.m. Meeting Call to Order Scott Helps 
Vice Chair, EFO 
 

 Canadian Centre for Food Integrity (CFI) Crystal Mackay 
CEO, Canadian CFI 
 

 Poultry Industry Council (PIC) Report Keith Robbins 
Executive Director, PIC 
 

 National Young Farmers Program Presentation from  
2016 Ontario Delegates 
 

Laura Buys 
Mélissa Bourdon-Vallance 
Andrew Vallance 
 

 EFO’s Public Affairs Report Bill Mitchell 
Director of Public Affairs, EFO 

 Energy Break 
 

 

 Choice Campaign Update Charlie Arnot 
President & CEO, Look East 
 

 Open Session & Other Business 
 

 

 Closing Remarks, National Summer Meeting Information  
& Adjournment 
 

Scott Graham 
Chair, EFO 

12:00 p.m. Buffet Lunch 
 

Grand Hall D 

1:00 p.m. Poultry Insurance Exchange Annual Meeting 
(12:30 p.m. Registration) 

Maple AB 
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Egg Farmers of Ontario [EFO] March 30 & 31, 2016 Proceedings 
Niagara Fallsview Casino Resort 

Wednesday, March 30, 2016 
 
Call to Order 
Egg Farmers of Ontario’s Annual Meeting was called to order at 1:00 p.m. by EFO’s Chair, Scott Graham.  
 
Chair’s Address 
On behalf of the Board of Directors and staff, the Chair welcomed everyone in our industry:  quota holders, industry, 
government representatives, and guests to the 51st annual meeting of Egg Farmers of Ontario.  
 
It is hard to believe that one year has already gone by since we were holding our “party of the half-century” here in 
Niagara Falls, began the Chair. We certainly had a great anniversary year and I think everyone can look back on a great 
celebration and have tremendous memories and mementoes like our 50th anniversary commemorative book.  
 
We certainly did not have any chance to rest on our laurels again last year, getting to work on the third element of our 
anniversary slogan – “Building the future” – immediately following the big party. 
 
I want to highlight four of the issues we faced and look ahead to the challenge we are already working on this year. That 
current challenge is the issue of the future of hen housing in Ontario and Canada – the largest issue facing our business 
as we move forward. 
 
The four issues I want to highlight first from the past year are:  dealing with avian influenza; moving forward on pullet 
pricing; success in increasing market allocations; and, movement on the Trans-Pacific Partnership trade deal. 
 
After we were exposed to our first incidence of Avian Influenza in April, we successfully contained the outbreak and 
minimized the damage at the production level. The benefits of industry collaboration through the Feather Board 
Command Centre helped coordinate emergency personnel and protocols. 
 
On the pullet front, we were able to more fairly remunerate our pullet growers for the service they provide. Even 
though some administrative issues were faced in Quebec, we remain committed to a $2.12 growing fee for 2016. 
 
On a national basis, we were thankfully able to get consensus from all provincial stakeholders and receive approval for 
long-awaited allocations. The additional 1.4 million birds across Canada will partially satisfy the strong demand for 
domestic eggs in the Canadian marketplace. 
 
Finally on the trade front, Canada was part of a 12-country trade group that successfully concluded the Trans-Pacific 
Partnership (TPP) trade deal. Although we gave up some future access to our market, I believe our negotiators worked 
hard on our behalf and maintained the integrity of supply management. 
 
With another year comes both opportunities and challenges. We are blessed to have a younger generation of farmers 
who have confidence in the egg business and are willing to invest. However, they are faced with some challenges which 
we must address over the next year and beyond. 
 
That leads me to the other issue I want to address today, the issue of transitioning of hen housing in Ontario and Canada 
– which I earlier called the largest issue facing our business as we move forward. As I wrote in the current issue of EFO’s 
newsletter, I feel the time has come on this issue. Time for Ontario's egg farmers to stand up and speak clearly about 
continuing to provide the best housing for the health and welfare of our hens. Media headlines have seen fast food 
restaurant chains falling over each other to release competing announcements about plans to switch to “cage-free 
eggs,” in competition for market share. In addition to this, the Retail Council of Canada recently announced that its 
members were “voluntarily committing to the objective of purchasing cage-free eggs by the end of 2025.” This is also an 
attempt to protect their brands from attacks by professional activists opposed to all animal agriculture. Activists who are 
really opposed to people choosing eggs for breakfast. 
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Meanwhile, egg farmers have been working on these issues every day for many years. To proactively gather credible 
research to guide decisions on hen housing, Egg Farmers of Ontario supported a major study by the Coalition for 
Sustainable Egg Supply (CSES) in the U.S. over a four-year period ending in 2015.  
 
The Coalition research engaged in a commercial-scale study to evaluate various laying hen housing systems and 
potential impacts on food safety, the environment, hen health and well-being, worker health and safety and food 
affordability. It provides food system stakeholders with science based information on sustainability factors to guide 
informed production and purchasing decisions. The research found there are positive and negative impacts and trade-
offs associated with each type of hen housing system. The bottom-line is that enriched housing provides the best 
balance of the five sustainability factors. 
 
Following the results learned from this research, Canadian egg farmers have undertaken a progressive step forward by 
committing to phase out the use of conventional housing even though it has been so successful in reducing hen 
mortality, disease and antibiotic use while improving sustainability and affordability. 
 
Decades ago, innovation dramatically improved laying hen welfare by moving birds up off the floor, away from their own 
manure, into elevated, hygienic housing in small social groups. This resulted in dramatic reductions in: hen mortality; 
deaths by predators; insect infestations; disease and antibiotic use while improving environmental sustainability and 
consumer affordability. Conventional housing was tremendously successful in addressing four of the Five Freedoms of 
Animal Welfare better than any previous system. These are the freedom from hunger and thirst, freedom from 
discomfort, freedom from pain, injury or disease and freedom from fear and distress. 
 
Meanwhile, evolutions in housing have continued with new housing options being constantly tested and refined, 
improving hen health and welfare. Enriched housing, developed in Europe, evolved to address providing all of the five 
freedoms. This means addressing the fifth element, the freedom to express normal behavior, in a way that provides the 
best balance of all of the issues of any of the housing systems. This is not to diminish the role of free run and free range 
systems for laying hens. As with all systems, it is possible to produce eggs humanely in these “cage-free” systems, 
although research and practical experience both show that it is more difficult to consistently provide all five freedoms in 
these systems than it is with enriched housing. 
 
The real challenge for public understanding of the benefits of enriched housing is their natural tendency to see “cage-
free” through the lens of human experience and thought processes rather than through the eyes and instinctive 
processes of hens. “Cage-free” egg production suffers from a number of practical management challenges, and although 
these can be managed and mitigated, higher costs of doing so means lower food affordability for consumers. Consumers 
can and will continue to have these choices in the marketplace. The level of “cage-free” production will continue to be 
determined by consumers willing to pay those higher costs. 
 
So the science and practical experience are clear for hen housing in Canada – enriched housing is the next step in the 
evolution of hen housing and is the gold standard for hen health, hen welfare, environmental footprint, worker health 
and safety, sustainability and affordability. We will all need to work hard to tell our story to our entire supply chain – 
from farm, to grader, retailer and consumer – as we continue to tell them, Who Made Your Eggs Today. 
 
I look forward to the year ahead and am confident we will continue to successfully meet the challenges and 
opportunities that lie ahead. 
 
The Chair concluded his Address by thanking all of the companies and individuals who contributed as donors to support 
this terrific event. 
 
Confirmation of Fiftieth Annual Meeting Minutes/Highlights 
Upon a motion duly received and seconded 
THAT the highlights of the 50th Annual General Meeting of Egg Farmers of Ontario are accepted as printed 

Motion Carried 
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Auditor’s Report 
Bruce Robinson from the accounting firm of RLB LLP reported on Egg Farmers of Ontario’s 2015 balance sheet, 
statements of operation, accumulated surplus, administrative expenses and changes in the Board’s financial position.  
 
The Chair announced the appointment of RLB LLP as Egg Farmers of Ontario’s auditors for the succeeding year; 2016. 
 
Egg Farmers of Canada (EFC) Report 
Roger Pelissero, EFC Vice Chair 
Roger Pelissero referenced his EFC Director’s report in EFO’s Annual Report and provided an update on project Canaan, 
Swaziland. Project Canaan is having a great impact; those who are supporting it should be very proud as it is providing 
good protein for those orphans and the outlining communities. Mr. Pelissero introduced the Chair of Egg Farmers of 
Canada, Peter Clarke, and welcomed him to the podium. 
 
Peter Clarke, EFC Chair 
Last year was a very unique, important and pivotal year for the Canadian egg industry, began Mr. Clarke. We achieved a 
great deal despite significant challenges. First and foremost, 2015 was the year for the Trans Pacific Partnership (TPP). 
After some very close calls, tense moments, and ministerial meetings around the globe, the TPP, a trade deal that 
encompasses 40% of the world’s GDP was concluded. While we understood the potential value of the overall deal to 
Canada, it was not concluded without ramifications to us in the egg industry. Canada will be required to import a total of 
19 million dozen additional eggs per year once the agreement is ratified and fully implemented after a period of 18 
years. The good news is that at that volume, and with our current market trends, we should be able to manage and 
adapt. We remain confident that the industry’s resiliency and growth will lessen the impact, and the TPPs completion 
removes much of the uncertainty we have faced over the last several years. 
 
Second, 2015 was a difficult year for us in terms of domestic egg supply. Production was not in step with Canadians ever 
increasing demand for our products. Thus, imports from the US reached record high levels and consumers were critical 
about having to purchase these eggs. The massive scope and scale of the US avian influenza (AI) crisis not only 
exacerbated supply challenges, but drove processed egg prices through the roof. Through all of this, the Canadian 
industry rallied together to support the processors, one of our key stakeholder groups. In doing so, we were able to 
preserve processing capacity in Canada, as a run up in prices would almost certainly have created attrition in our 
industry. Our ability to work together bodes very well for not only continued growth, but for fostering ever better 
working relationships within our supply chain. 
 
Despite all the challenges, EFC remains committed to working diligently across the industry with Farm Products Council 
of Canada to get more birds in the barns and to meet the growing demand for Canadian production. And in this regard, 
2015 ended on a positive note. Several allocations were approved in the months of April, September, and December 
respectively. Plus moving to 100% utilization threshold, now that we’ve achieved consensus on this, will mean another 
approximately 661,000 birds in the system, or approximately 1.1 million additional boxes of eggs once they are in 
production. We’ve not totally made up the gap, but we did make up progress and we are trending in the right direction 
having successfully achieved a new quota and levy order by the end of the year.  
 
So, what does the future hold for us? We will continue to address important industry-wide issues that will shape our 
future over the next several years. As a priority, EFC, the egg boards, FPCC, and provincial supervisory boards need to 
work together to accelerate allocation of birds in Canada. We will also offer more choice in terms of eggs. Our focus 
needs to be on how we are going to produce more specialty product and meet the growing demand for eggs. A unified 
direction for us is critical, for driving consensus and for completion of the Code of Practice.  
 
In conclusion, we are in the process of doing another COP study of both conventional and enriched, your participation is 
critical and essential to ensure farmers costs are captured and reflected accurately in the COP. By taking part in this 
process, you are helping us, as a collective industry, operate with integrity and transparency. So if you are asked please 
participate in the study, because that’s the way you and I get a fair return on investment. 
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Guest Speaker:  Charlie Arnot, The Center for Food Integrity 
Consumers Choice in the Canadian Marketplace Strategy 
Consumers want meat, milk and eggs from humanely treated animals, began Mr. Arnot. Consumers want transparency; 
demonstrating transparency and shared values will allow us to grow trust, maintain social license and preserve choice              
in hen housing. We will connect with retailers, restaurants, online influencers and interested consumers. The message 
will be shared by EFO, egg farmers, graders, agriculture allies, third party experts and online influencers. 
 
Overarching strategies will include:  leveraging collaborative interests in a coordinated approach to engage with a 
variety of stakeholders concerned about hen housing and choice; establishing enriched colony as the present “gold 
standard” for egg production in Canada; and demonstrating the prevailing commitment and passion of farm families and 
egg company employees by capturing and sharing their stories with full transparency of on-farm practices.  
 
What drives consumer trust? Shared values are three to five times more important in building trust than sharing facts or  
demonstrating technical skills/expertise. We will not abandon science and facts. We will lead with shared values to build 
trust. 
 
“No one cares how much you know, until they know how much you care.” - Theodore Roosevelt 
 
As we engage with consumers and food system stakeholders about hen housing, we will leverage the genuine care and 
shared values of Ontario egg farmers, concluded Mr. Arnot. 
 
Guest Speaker:  Steve Dolk, York University Research Graduate Assistant 
A View From Outside the Hen House 
Steve Dolk is a research graduate assistant under the supervision of professors who are constantly analyzing 
governments, policies and the mechanisms of trade in Canada and abroad, and was welcomed to the podium to present 
his research on Canada’s egg sector and the overall picture of its magnitude.  
 
Eggs are the natural capacitors to starting off an energized day for everyone, began Mr. Dolk. And not only that, but they 
help prevent anemia, fatigue, and dementia. I’m hearing a fear in your sector of public pressure to change, public 
pressure about animal welfare. There is an emerging market with senior citizens, one of the fastest growing populations 
not only in Canada but in the world. What we’ve known in research and studies in Canada and especially Toronto, it’s 
getting harder and harder for senior citizens to afford being retired, to afford not having to work. And because it’s 
getting harder for them to afford retirement, it’s also getting harder for them to afford the nutrients they need. And 
instead of having longevity with health, you’re actually having longevity with frailty. And imagine what one egg can do 
for a senior citizen who can’t a) afford it or b) have accessibility to it, because not only is it nutritious but it’s also 
functional for senior citizens who don’t have teeth or have frail mandibular joints. 
 
There’s another population that’s come into this market, that’s the students. York University has one of the highest 
foodbank uses by its students. We actually have a foodbank on one campus and a cooperative on another campus. It 
shouldn’t be like that. It shouldn’t be that your future has to drown in tuition debt and not be able to afford the right 
nutrients. As a former foodbank patron myself, I am saying you have an emerging market that can become a part of your 
army. Your army, that can make you stronger against the public pressures. Let me encourage you, from someone who 
studies political sciences, there’s more than one type of public.  
 
In Canada there are actually an emerging era of publics, so even though one public is telling you you have to change, and 
you have to become cage free, that’s just one public. I’ve just explained to you another series of publics who you can 
collaborate with and who will become a growing, expanding part of your market. And imagine those people being put 
into a situation, through collaboration, working together, fighting some of these public voices, so that you don’t have to 
suffer for your costs and then in turn raise the prices on others. Because I get it, it goes through the chain, and it’s not 
your fault. But if you collaborate with the right people, you’ve got a strong enough army. Nutrition and health is a 
Canadian thing. And in eggs, it’s all Canadian. There are always alternatives; don’t leave a stone unturned, concluded 
Mr. Dolk. 
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Ontario Farm Products Marketing Commission (OFPMC) 
Geri Kamenz, OFPMC Chair 
Geri Kamenz, OFPMC Chair, was welcomed to the podium and provided an overview of the Commission and its 
mandate, roles, responsibilities and means of resolving matters. The Ontario Farm Products Marketing Commission 
(Commission/OFPMC) is a regulatory agency without a governing board, established under the authority of the Ministry 
of Agriculture, Food and Rural Affairs Act. The Commission is accountable to the Minister, who is then accountable to 
Cabinet and the Legislature. 
 
The Commission was established to ensure marketing boards and associations like yours enabled under the Farm 
Products Marketing Act, and the Milk Act, operate responsibly and effectively. We provide oversight to 24 diverse 
boards and associations that comprise Ontario’s regulated farm products marketing sector.  
 
In accordance with last year’s comments, let’s make sure egg production is managed flexibly and responsibly so as to 
supply our markets and not just some markets but all of our markets and to capture our economic opportunities. Let’s 
make sure egg prices are based on a cost of production measure that is transparent, and you’ve heard that’s a 
reoccurring theme when it comes to social responsibility. Transparent and defensible and one that provides an 
opportunity for efficient producers to receive a fair return. COPs aren’t structured to give everyone a fair return. They’re 
structured to reward efficient producers a fair return.  
 
The first thing I’d like to talk about is the responsibility to produce enough eggs to meet the market. Week after week, 
month after month, year after year, consumers are buying more eggs. The trend line has clearly been established for a 
number of years and there’s no reason to believe that consumers are going to change that buying trend of more eggs 
year after year any time soon. However, the challenge in that is last year imports of shell eggs increased by 3%. 
According to Agriculture and Agri-Food Canada, 53.2 million dozen shell eggs were imported through supplementary 
imports to fill a short market. More than half of the shell eggs imported came in through supplementary permits. 
 
The key is we have to produce those eggs where they are needed. And we have to ensure that the facilities that can 
produce more eggs to fill shortages are there as well. It’s great to see domestic quota allocations go up but more work 
needs to be done to make sure production goes to where it’s needed. 
 
The second fundamental I want to talk about is responsible pricing, and that is making sure that prices are established 
on cost of production measures that are again transparent and defensible, and that egg prices provide a fair return to 
efficient producers. As the national cost of production model is being updated to reflect today’s reality and a future 
housing reality; now is the time to get this right and ensure that all housing scenarios are incorporated in that exercise. 
 
The last fundamental concerns inclusive decision making. As regulatory boards have to respond to an ever changing 
market, it is incumbent upon leaders to seek input from those directly affected before making significant changes. That’s 
to consult with you, the grower. New policies and programs are always challenging to get right the first time. But 
through broad based inclusive consultation I think collectively the wisdom exists in this room to get it right, right out of 
the starting blocks. With the growth that your industry has enjoyed and with the future changes expected, take the time 
to consult and consult well, even if it’s through a third party. Implementation and buy in will be much easier.  
 
With the vibrant egg market we are enjoying today the OFPMC is optimistic about what Egg Farmers of Ontario and 
industry stakeholders within Ontario and across Canada can accomplish in the coming year. We continue to look forward 
to working with you collaboratively to help you meet your goals, yet at the same time, ensuring that we are conscious of 
and responsible to those two pillars. People say there are three pillars under supply management, and yes there are, but 
then within the scheme there’s the two other components; there is a social contract and there are economic drivers and 
where those two mesh it’s not a straight, neat line. But you can’t have one at the exclusivity of the other. They have to 
fit together, and more and more, this business of transparency and legitimacy, is looked through the lens of economic 
drivers. You have the social piece, you’re trying to deal with that, and we will do everything as a regulator to be 
complementary to that and not create barriers in that. But the other part, the economic drivers, don’t ever lose sight of 
them as well. We will continue to bring that to your board’s attention to ensure that they are responding to those as 
well, concluded Mr. Kamenz. 
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EFO’s Pullet Report 
Andy DeWeerd, Pullet Director 
Ontario’s Pullet Director, Andy DeWeerd, reported on the provincial front, reflecting on significant accomplishments 
that were achieved for the pullet industry during 2015. 
 
Industry partners were able to agree on a growing fee which was set at $1.75 for day-old chicks placed after January 1, 
2015 and increased to $2.12 for placements after September 1, 2015. This is the first time the pullet growing fee has 
been based on a COP. It was a study Ontario did with Quebec in 2008; it took a long time and there was a lot of 
collaboration between EFO and the Quebec egg and pullet producers.  
 
At the provincial level, our utilization rate of 102.4 per cent at the end of the year was its highest level ever. The Ontario 
leasing initiative is in its ninth year and EFO staff continue to work on executing this program together with pullet 
growers and industry stakeholders. 
 
Pullet Growers of Canada (PGC) Report 
Andy DeWeerd, PGC Chair 
PGC’s Chair Andy DeWeerd provided background on the PGC which was established to represent the common interests 
of Canada’s pullet growers, and celebrated its 10th meeting last week in Ottawa. This year PGC was able to hire their first 
Executive Director, Lucie Gionet.  
 
This year PGC successfully completed and released of the Care of Pullets Guidebook which defines the best management 
practices for raising pullets. 
 
PGC began the pullet cost of production study, and I want to thank the producers who have taken the time to do it. We 
will have an initial report at the end of this month, and finishing off in April. We have hired Meyers Norris Penny, the 
same firm we used a few years ago, and we have seven provinces on side.  
 
I also represent the pullets on the layer code development committee, which has been the first time pullets have been 
represented there. There are 20 of us that have been working on this, and it’s difficult. It will be released later this year; 
take a look at it and make your comments known. 
 
Mr. DeWeerd thanked the EFO Board of Directors, Chair and General Manager for their confidence, leadership and 
support of pullet growers. 
 
Adjourn 
The proceedings adjourned to an in camera session for EFO’s Board of Directors to elect from amongst themselves its 
Officers. With no further business brought before the assembly, the 51st Annual Meeting of Egg Farmers of Ontario 
adjourned at 4:00 p.m.  
 

Thursday, March 31, 2016 
The 51st Annual Meeting of Egg Farmers of Ontario 

was called to order at 9:00 a.m. 
 
EFO’s Chair Scott Graham announced the election results of EFO’s Officers for 2016-2017 at the banquet [held the 
previous evening]:  Scott Graham, Chair; Scott Helps, Vice Chair; Roger Pelissero and Dan Veldman.  
 
EFO’s Vice Chair, Scott Helps, welcomed egg & pullet farmers and guests to the meeting.  
 
Farm & Food Care Canada (FFCC) 
Crystal Mackay, CEO 
Farm & Food Care Canada is a national charity committed to building public trust and confidence in food and farming in 
Canada. Farm & Food Care cultivates appreciation for food and farming by connecting many farm gates to our dinner 
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plates with a coalition approach. The organization supports and develops national, provincial, regional and local projects 
supporting information, awareness and appreciation for food and farming. Farm & Food Care Canada's board of 
directors direct the activities. Directors hail from across Canada and share a passion for Canadian food and farming. 
 
In food and farming our real goal is public trust but we need our social license. How do we get our ‘social license’? 
Social license is defined as the privilege of operating with minimal formalized restrictions based on maintaining public 
trust by doing what’s right.  
 
Why is public trust important? It is a belief that activities are consistent with social expectations and the values of the 
community and other stakeholders. 
 
FFCC will be the home of Canadian Centre for Food Integrity (CFI), with a shared vision and whole value chain approach 
to: 

 Coordinate – strategy, research and support to help the food system; 

 Create a forum for dialogue with food system leaders and stakeholders about public trust; and 

 Increase understanding of and alignment with consumer expectations and values. 
 
CFI will help support existing efforts with better communication and intelligence. 
 
What can you do? Promote and champion good credible resources. Attendees were encouraged to attend the upcoming 
Farm and Food Care annual meeting April 13 in Milton, as well as the Public Trust Summit May 31-June 1, 2016 in 
Ottawa. 
 
You are much better at telling your story then we will ever be, but we are on the same team and here as a resource, 
concluded Ms. Mackay. 
 
Poultry Industry Council (PIC) 
Keith Robbins, PIC Executive Director 
The Poultry Industry Council (PIC) is a non-profit corporation that delivers poultry extension services, event 
coordination, and project and program management while supporting research capacity for the betterment of the 
Ontario industry. 
 
PIC is a non-profit charitable organization with a focus on education, events/project management and research. There 
are 3 full time staff and 12 board members comprised of various industry groups. PIC is funded by the four Ontario 
feather boards, corporate and individual memberships, sponsorships and events. 
 
Mr. Robbins concluded thanking members for their support of PIC. 
 
Livestock Research Innovation Corporation (LRIC) 
Tim Nelson, CEO 
The vision of the Livestock Research Innovation Corporation is:  Research and Innovation Driving Livestock Sector 
Success. LRIC works collaboratively on behalf of industry to coordinate research priorities and engage in partnerships to 
maximize innovation and the return on research. Its strategic goals are: 

1. Research priorities of Ontario livestock industries are addressed; 
2. Ontario has a long-term livestock research renewal plan including people and infrastructure; 
3. Ontario’s livestock industries benefit from application of research results; 
4. Excellence in stakeholder engagement and communication to build reputation and confidence; 
5. LRIC is a high performing, stable organization. 

 
Tim Nelson outlined the projects, research reports, and events/workshops LRIC is involved in and thanked EFO for the 
ongoing support for the opportunity to make egg research come alive/stay alive, be engaging and meaningful to your 
sector, and create a tangible return on investment. 
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EFO’s Public Affairs Report 
Bill Mitchell, Director of Public Affairs 
Bill Mitchell, Director of Public Affairs, provided an update on EFO’s public affairs activities for 2015. EFO operates a 
broad range of programs in its marketing efforts including mass media advertising, print campaigns, online, Foodservice, 
consumer outreach and education, government and media relations. 
 
EFO’s Who Made Your Eggs Today campaign had a continued focus on farm families, with messaging driven by research 
focused on fresh, local, feed and egg farmers. EFO’s advertising program continued with four egg farm families from 
across Ontario, with advertisements on billboards and transit as well as featured farmer pages on EFO’s website. 
 
New sponsorship activity includes Toronto’s first breakfast food truck and partnership with the Ottawa Senators. EFO 
joined as a sponsor for zone 10 egg farmer Valerie Grenier on Alpine Canada team in partnership with FPOQ. She is the 
first Canadian woman to win the world junior downhill title. 
 
Guest Speaker:  Charlie Arnot, The Center for Food Integrity 
Coalition for Sustainable Egg Supply Report 
The Coalition is made up of leading animal welfare scientists, academic institutions, non-government organizations, egg 
suppliers, and restaurant/foodservice and food retail companies. 
 
Commercial scale systems-based research in this area was lacking. The Coalition has engaged in a holistic, commercial-
scale study to evaluate various laying hen housing systems and potential impacts on food safety, the environment, hen 
health and well-being, worker health and safety and food affordability. 
 
The Coalition for Sustainable Egg Supply has been facilitated by The Center for Food Integrity. Mr. Arnot presented the 
Research Results from the Coalition's three-year study, which offers stakeholders science-based information on 
sustainability factors to guide informed production and purchasing decisions. 
 
Three types of hen housing systems were evaluated - conventional cage system, enriched colony system, and cage-free 
aviary - across five sustainability factors:  Environmental Impact, Food Safety, Worker Safety, Animal Health and Well-
Being, and Food Affordability. The Coalition for Sustainable Egg Supply report and findings are available on EFO’s 
website. 
 
Open Session & Other Business 
Time was afforded on the agenda for egg and pullet farmers to voice their concerns/comments/questions in an open 
session. Discussion included Directors length of time on the board; future allocation distribution; cost of production 
formula; new entrants; and ability to fill domestic demand for eggs. 
 
Closing Remarks & Adjournment 
Scott Graham closed the proceedings summarizing the topics of the day’s agenda, noting both EFO’s successes and 
recognizing the challenges ahead. We are committed to making this business something we can all be proud of, 
concluded Mr. Graham, and to continuing producing this great product for our consumers.  
 
With no further business brought forward, the 51st Annual General Meeting of Egg Farmers of Ontario adjourned at 
12:15 p.m. In lieu of speaker appreciation gifts, Egg Farmers of Ontario will make a financial contribution to Ontario 
Association of Food Banks in each speaker’s name. 
 
 
 
 
 
___________________________ ___________________________ 
Chair Secretary/Treasurer 
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GUEST SPEAKERS 

 
 

LAURENT PELLERIN, Chair, Farm Products Council of Canada 
 
Laurent Pellerin was a hog and cereal producer in Bécancour, Québec, since 1972. In addition 
to holding a Bachelor’s degree in group management, he was President of the Canadian 
Federation of Agriculture (2008-2010), the Union des producteurs agricoles (1993-2007), the 
Fédération des producteurs de porcs du Québec (1985-1993), and Agricord, a network of 
agricultural associations dedicated to international development. In 2005, he was awarded the 
Ordre National du Québec in recognition of his contributions to agriculture. 
 
 
 
 

 

JIM CLARK, Interim Chair, Ontario Farm Products Marketing Commission 
 
After serving as a board member of the Ontario Farm Products Marketing Commission for 
more than 10 years, Jim Clark was appointed as the Interim Chair on January 1, 2017.  
 
Mr. Clark is currently also the Executive Director of the Ontario Cattle Feeders' Association. 
 
Previously, he served as Senior Policy Advisor and Stakeholder Relations Specialist for the 
Minister of Agriculture, Food and Rural Affairs. 
 
 
 

 

ANDREW CAMPBELL, Fresh Air Media 
 
Andrew Campbell is a farmer with a passion for agriculture advocacy, social media and new 
technology. With the farm, known as Bellson Farms, he and his family milk holsteins and grow 
corn, soybeans, wheat and hay in Southern Ontario’s Middlesex County. With all kinds of 
information available about modern farms, and not all of it being true, Andrew is keen to make 
sure people get the full story on what farmers do on a daily basis, why they do it and what they 
care about. He’s been featured on CBC, CTV, and other media outlets across Canada for his 
work in opening up his farm with pictures on social media as the FreshAirFarmer.  
 
 
 

  

https://www.thefreshair.ca/wp-content/uploads/2015/11/IMG_0103aWEBRES.jpg
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CRYSTAL MACKAY, CEO, Canadian Centre for Food Integrity 
Crystal is the CEO for the Canadian Centre for Food Integrity, with a vision for building public 
trust in food and farming in Canada. The Canadian Centre for Food Integrity represents a 
coalition of farmers and associated food and agri-businesses proactively working together with 
a commitment to provide credible information on food and farming. Crystal is a dynamic 
presenter who has delivered hundreds of presentations to a broad range of audiences from 
farmers to university students to CEOs across North America. Crystal was raised on a farm in the 
Ottawa Valley, where her family still farms today. She is a graduate of the University of Guelph 
and several executive leadership programs. She is a past President of the University of Guelph 
OAC Alumni Association, and a former director of both the Ontario 4-H Foundation and the 
Poultry Industry Council.  
 

 

KEITH ROBBINS, Executive Director, Poultry Industry Council 
Keith Robbins is the Executive Director of the Poultry Industry Council (PIC), a not for profit 
charity that develops extension and education programs for the poultry industry within 
Ontario as well as across Canada. Keith graduated from Centralia College with an Agricultural 
Business Management diploma in 1989, graduated from Conestoga College with a certificate 
in Volunteer Board Management in 1993, attended the University of Waterloo for a Bachelor 
of Environmental studies in 1993 and obtained his Executive Development Program from the 
George Morris Centre in 2005. He also has his Incident Command System Level 1 and 2 
training. Keith has a progressive approach to association management including education and 
extension activities, staff management, administration, finance, research experience and 

advocacy. Keith was previously with Ontario Pork as their Director Communications, Marketing, Research, Policy and 
Environmental Issues. 
 

NATIONAL YOUNG FARMERS PROGRAM, 2016 ONTARIO DELEGATES 
Laura Buys, Zone 2 Egg Farmer 
Laura Buys is from a mixed farming operation near Thorndale with laying hens, farrow to finish 
swine and crops. She is in her final semester at the University of Guelph studying crop science. 
Upon graduation Laura will be returning home to work on the farm full time. 
 

Mélissa Bourdon-Vallance & Andrew Vallance, Zone 10 Egg Farmers 
On the 13th of June 2015, Andrew Vallance a fourth generation farmer and Mélissa Bourdon a 
third generation egg farmer were married in their hometown of Maxville, Ontario. Alongside 
their parents, Andrew and Melissa are now part of the new generation of both of their 
families’ farms. They couldn't be happier of doing what they love! 

 

CHARLIE ARNOT, President & CEO, Look East 
Charlie Arnot is recognized as a thought leader in food and agriculture. He is highly regarded as 
both a writer and sought-after speaker who engages audiences across the globe. Charlie has 
more than 25 years of experience working in communications, public relations and issues 
management within the food system. He is the founder and president of Look East, an 
employee-owned consulting firm. He also serves as CEO of the Center for Food Integrity, an 
international non-profit organization dedicated to building consumer trust and confidence in 
today's food system. One client said of Charlie’s work, “others help us talk about our business, 
you help us think differently about who we are and what we do.” His commitment to excellence, 
innovation and integrity has positioned him as a trusted counselor to CEOs, government leaders 
and executives, and a respected industry advisor on critical issues within the food system. 

Clients and food and farm industry leaders seek his unique expertise in applying the peer reviewed trust model to help 
them build trust in their processes, products, people and brands. 



                                                                           WHAT’S ONLINE! 
 

 

 

EFO introduced its online reporting system in 2012, offering a more efficient and effective way of submitting 

forms.  EFO’s online reporting system allows access anytime, anywhere and provides a convenient long-term 

history of your reporting. 

 

It’s fast and easy – simply log on to www.getcracking.ca/members   

 Enter your quota number and password  

 Click log in and begin submitting your forms! 

 

What’s Available: 

 

Layer Quota Holders  

 Review the information EFO has on file as your producer information and inspector information 

 Current production allotments, including: Production Quota, EFP Allotment, National Production 

Allotment and Market Growth Allotment as of the current day and allotments as of July 1, 2017 

 Barn capacity 

 On Farm Food Safety and Animal Care Records and Program 

 

Layer forms available to complete and submit electronically:  

Replacement Layer Order Report 

Layer Leasing Program Application 

Future placement information  

Authorization and Direction 

 

Pullet Quota Holders 

 Review the information EFO has on file as your producer information and inspector information 

 Current Pullet Quota allotment, approved leases and utilization to date   

 Barn capacity 

 On Farm Food Safety Records 

 

Pullet forms available to complete and submit electronically: 

Day-Old Report 

19 Week Old Report  

Pullet Leasing Application 

Authorization and Direction 

 

If you have any questions regarding online reporting or would like more information on how to access your 

online information, please contact Judy Kean at EFO’s office by phone at 905-858-9790 ext. 232 or by email at 

jkean@getcracking.ca. 

http://www.getcracking.ca/members


 

Introducing Changes to Reporting 
and Online Information 

 
 
 

Changes to:  Replacement Layer Order Report [GR-EPPI-3.9] 
 
Name Change:   Replacement Layer Order Report – Formerly Pullet Order Report 
 
Reporting:  Every egg producer shall complete, sign, certify as true and accurate and file with the Board at its office 

a Replacement Layer Order Report in Form GR-EPPI-3.9, within thirty (30) business days prior to the 
placement of the day old chicks into the pullet facility. 

 
Purpose:   Each chick hatched for an Ontario egg producer must have an order form filed at the Board office. 
 
Calculator: Producers will now have a worksheet available to calculate the number of birds that are required at 

placement.  
 
Tracking: A copy of the Replacement Layer Order Report will be issued to the Ontario egg producer [quota 

holder], hatchery and pullet grower. 
 
 

Changes to:  Pullet Grower Day-Old Report [GR-PGI-3.10] 
 
Additional 
Information: Recipient of pullets at 19 weeks (egg producer - quota or non-quota holders).  
 
Purpose:  Each chick hatched for an Ontario egg producer must have an intended placement at maturity. This will 

include deliveries to Ontario egg producers and non-quota holders.    
 

Tracking: Upon receipt by the Board, all completed forms will be processed and a confirmation of receipt will be issued 
to the pullet grower and egg producer. 

 
 

Changes to:  Online Reporting and Available Information 

 
Replacement Layer Order Report  
The Replacement Layer Order Report is now available online and includes a worksheet calculator. Producers can now 
calculate their upcoming placements using their Production Quota, Market Growth Allowance and Programs. Built 
within the Replacement Layer Order Report is a Layer Leasing Program application. Producers may submit their 
Replacement Layer Order Report and Layer Leasing Program application all on one form. If the Layer Leasing Program 
terms are agreed to, and the Replacement Layer Order Report is submitted online, the submission of two forms is no 
longer required.  
 
Q & A  
 
How do I access the Replacement Layer Order Report?  

 Simply log on to www.getcracking.ca/members, enter your quota number and password, and your producer 
information will instantly be populated. The producer ‘Forms’ page will be your opening screen. Click on ‘Create 
new Replacement Layer Order Report’ and enter the information as prompted. 

 

http://www.getcracking.ca/members


Replacement Layer Order Report Q & A continued 
 
Can multiple and single flock producers use this report? 

 Yes, all producers can use this calculator to determine their approximate placement on the date selected. 
 
I am a multiple producer, what does it mean, ‘estimated inventory in continuing flock’? 

 When completing the Replacement Layer Order Report, similar to when calculating the Pullet Order, the 
estimated number of birds that will be continuing production in the other barns at the time of new flock 
placement is required. This is one of the functions that enables the calculator to determine the estimated 
placement.  

 
Will I receive confirmation that the report has been received? 

 Yes, upon receipt by the Board, all completed forms will receive a confirmation from EFO staff. They will contact 
you directly if they have any questions, to verify any information or seek further details. Once the information 
has been reviewed, a copy of the verified report will be issued to you, the hatchery and pullet grower. 

 
 
Total Allowable - NEW 
Egg producers can now review their flock placement ‘Total Allowable’ for future flock placements and flocks that are less 
than 60 days old. 
 
Q & A 
 
How do I access my Total Allowable?  

 Simply log on to www.getcracking.ca/members, enter your quota number and password, and your producer 
information is instantly populated. Go to ’Producer Info’ and scroll down to the ‘List of Active and Future Flocks’.  
There you will see existing flocks in the barn(s) and future placements. Click on the ‘Date of Placement’ on any 
flock, which indicates ‘Available’ under ‘Allowable Status’. Once chosen, your ‘Allowable Report’ showing all 
active flocks, estimated programs and ‘Estimated Total at Week Ending’ will populate.  This form may be printed 
by right clicking your mouse and printing. 

 
Why can’t I see my future placements under the ’Active and Future Flocks’? 

 Producers are required to submit a Replacement Layer Order Report with each flock 30 business days prior to 
the day old placement of chicks into a pullet facility. If EFO has not received a Replacement Layer Order Report, 
there is no flock registered for placement. Producers who do not submit the Replacement Layer Order Report 
within 30 business days prior to day old placement of chicks into the pullet facility may be disqualified from 
otherwise qualifying programs. 

 
What does ‘pending and unconfirmed programs are subject to change until initial flock counts are verified’ mean? 

 On the Allowable Report, flocks that are for future placement, have not had the 23 week count performed or 
have not been processed by the office, have unconfirmed programs. The programs listed under those flocks are 
considered qualifying programs, but are subject to change due to quota transfers, program changes or other 
circumstances determined by the Board. Once the producer has a 23 week count performed by a Field 
Inspector, the count is verified at the EFO office and the qualifying programs amounts are determined using the 
Flock Placement Policy. 

 
What if I have questions on any of the information, including changing placement dates, housing information, pending 
flocks or any other questions?  

 Please give us a call at the office at 905-858-9791 ext. 232 or email Judy Kean at jkean@getcracking.ca. 
 

http://www.getcracking.ca/members
mailto:general@getcracking.ca
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Egg Farmers of Ontario 52nd Annual Meeting  
GUEST LIST 

 
EFO’s Board of Directors extends appreciation and gratitude to Ontario’s farmers, government officials, 
Egg Farmers of Canada, provincial members and industry representatives for your part in the success of 
EFO’s 52nd Annual Meeting. Your presence ensures this year’s meeting will be a tremendous success and 
‘one to be remembered’. 
 

Guest Name Affiliation/Company 

Patricia Tolton   Agriculture and Agri-Food Canada 
Crystal Mackay Canadian Centre for Food Integrity 
Jordan Fois Chicken Farmers of Ontario 
Tim Klompmaker Chicken Farmers of Ontario 
Richard Blyleven Christian Farmers Federation of Ontario 
Paul Glenney Consultant 
Susan Schafers Egg Farmers of Alberta 
Judi Bundrock Egg Farmers of Canada 
Sarah Caron Egg Farmers of Canada 
Bonnie Cohen Egg Farmers of Canada 
Glen Jennings Egg Farmers of Canada 
Paul Killaire Egg Farmers of Canada 
Robyn Levy Egg Farmers of Canada 
Michelle Morrison Egg Farmers of Canada 
Neil Newlands Egg Farmers of Canada 
Jacqueline Pease Egg Farmers of Canada 
John Penner Egg Farmers of Canada 
Chris Wylie Egg Farmers of Canada 
Hans Kristensen Egg Farmers of New Brunswick 
Kenneth Bruce Egg Farmers of Newfoundland and Labrador 
Vladimir Sladek Egg Farmers of Ontario Past Director 
Vic Slobodian Egg Farmers of Ontario Past Director 
Marie-Josée Forest Éleveurs de poulettes du Québec 
Lucie Gionet Éleveurs de poulettes du Québec 
Morgan Ellis Farm & Food Care 
Bruce Sargent Farm Boy Productions 
Laurent Pellerin Farm Products Council of Canada 
Nathalie Vanasse Farm Products Council of Canada 
Tom Baker Feather Board Command Centre 
Paulin Bouchard Fédération des Producteurs d'Oeufs du Québec 
Emmanuel Destrijker Fédération des Producteurs d'Oeufs du Québec 
Denis Frenette Fédération des Producteurs d'Oeufs du Québec 
Gislain Houle Fédération des Producteurs d'Oeufs du Québec 
Serge Lebeau Fédération des Producteurs d'Oeufs du Québec 
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Guest Name Affiliation/Company 

Andrew Campbell Fresh Air Media 
Charlie Arnot Look East 
Brenda Bazylewski Manitoba Egg Farmers 
Kurt Siemens Manitoba Egg Farmers 
Arnold Wollman Manitoba Egg Farmers 
Al Dam OMAFRA 
Megan Flaherty OMAFRA 
William Bearss Ontario Broiler Hatching Egg & Chick Commission 
Rob Anderson Ontario Farm Products Marketing Commission 
Jim Clark Ontario Farm Products Marketing Commission 
Sophia Dinnissen Ontario Farm Products Marketing Commission 
Laura Bowers Poultry Industry Council 
Keith Robbins Poultry Industry Council 
Bruce Robinson RLB LLP Chartered Accountants & Business Advisors 
Regan Sloboshan Saskatchewan Egg Producers 
Daniel Wollman Saskatchewan Egg Producers 
Ryan Brown Turkey Farmers of Ontario 
Paul Vanderzanden Turkey Farmers of Ontario 
Elijah Kiarie University of Guelph 
Jodey Nurse-Gupta University of Waterloo, Postdoctoral Fellow 
Rob Wilson Wilson Spurr LLP 
 

As at 3/24/2017 



 
 
 
 

 

We graciously acknowledge 
support from our sponsors for your 

joint sponsorship of  
 
 

Egg Farmers of Ontario’s  
52nd Annual Meeting Host Bar  
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2017 National Summer Conference 
  



 
      

 
     

 
     

 
     

 
      

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

             
 

      
 

     
 

       
 

  
 
 
 
 
 
 
 
 



Egg Farmers of Ontario is pleased to host this year’s National Summer 
Conference at the Delta Toronto in July.  

Online registration will be available by the end of April or early May. 
 

Draft Schedule: 
 

Sunday July 9 
Chair’s Welcome Reception: 

CN Tower, Horizons Restaurant, Look Out Level 
 

Monday July 10 
National Conference: 

Delta Toronto  
 

Evening event: 
Steam Whistle Brewing, The Roundhouse 

 
Tuesday July 11 

Egg Farmers of Canada Open Meeting: 
Delta Toronto  

 
Dinner event: 
Delta Toronto  

 

Entertainment: 
Music provided by Ontario Egg Farmer Bill Lamont’s band 

Bilingual Stand Up Comedian Denis Grignon 
 

Wednesday July 12 
Egg Farmers of Canada Board of Directors’ Closed Meeting 

Delta Toronto  
 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


