
The CaCkler geTs a makeover
Since its inception way back in 1968, The Cackler has taken 

on many different appearances, often as a reflection of the 
current time period. Now in 2016, to bring the newsletter in 
line visually with Egg Farmers of Ontario’s updated website 
and social media accounts, we are introducing      

The Cackler, completely refreshed and revitalized. The Cackler 
will continue to bring you relevant news, information and 
statistics for Ontario egg and pullet farmers.
Happy reading!
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Comments from the Coop Doing the right things for 

hens and showing consumers

by Bryan Hostrawser, Zone 7 Director O nce upon a time, it seemed 

like the world was a much 
simpler place. Many people 

grew up on farms, were only one or 

two generations removed from the 

farm or knew farmers personally and 

had opportunities to experience and 

understand farming.Farmers cared 

for their animals and were stewards 

of the land. Most people understood 

where their food came from and didn’t 

worry very much about their food.

Things have changed and those 

farm connections have been lost. In 

1931, the first time Canada’s farm 

population was counted, about one 

third of Canadians lived on farms. 

Today, less than two per cent live on 

farms. Most Canadians don’t know 

any farmers and want to know more 

about their food.Farmers are focused on giving 

their animals the best care and being 

stewards of the land using information 

and technology to achieve levels of 

success that could not even have 

been dreamt possible in the past.

Egg farmers have always focused 

on doing the right things for the 

welfare of their hens, food safety, the 

environment and society at large. 

Now, farmers must constantly work to 

bridge the divide that has developed 

between consumers’ understanding, 

values and expectations and actual 

farming practices by transparently 

sharing the practices, standards, 

inspections and third-party audits in 

food production.Egg farmers recognized those 

gaps and have taken steps to work 

to build connections. The Who Made 

Your Eggs Today? campaign was 

one of those steps. This campaign 

has been amplified by the efforts of all 

egg farmers to tell their story and be 

using all available channels to reach 

consumers.Against this backdrop, egg farmers 

face one of their biggest challenges. 

During the past year, a cross-section 

of grocery retailers and foodservice 

operators have succumbed to 

pressure to make public statements 

about their future egg purchasing 

plans. They reacted in this way largely 

to protect their brands from attacks by 

activists expressly opposed to animal 

agriculture.To deal with this challenge, Egg 

Farmers of Ontario (EFO) has 

embarked on a multi-year campaign 

to proactively engage egg consumers 

and stakeholders to preserve the 

choice of eggs in the marketplace 

from the various approved hen 

housing systems.Our number one job is giving our 

hens the best care and we need to 

tell consumers. This means giving 

transparent access to credible 

information about all types of hen 

housing included in Canada’s new 

Code of Practice for the Care and 

Handling of Pullets and Laying Hens.

Canadian egg farms are in 

constant evolution to improve the 

care of hens and have taken the 

proactive step of phasing out the use 

of older conventional housing and 

moving to the next generation egg 

production systems  in accordance 

with Canada’s high welfare standards 

governed by the new code.
Eggs can be humanely produced 

by all the approved housing systems 

in the new code and egg farmers are 

busy engaging with consumers to 

spread that understanding.
Many of you have been involved 

with displays at public events in the 

late summer and fall. More than 

300,000 consumers have had a 

chance to view a display featuring an 

enriched colony hen housing system 

and information about all systems. 

This was a great success.
Farmers at the events report 

consumers are impressed with 

modern hen housing, how 
comfortable the hens looked and are 

generally very impressed with the new 

housing system. This display, EFO’s 

updated event trailers and resources 

including online videos currently 

featuring all approved housing 

systems are in production and all 

part of our ramping up of efforts to be 

transparent with consumers about 

Who Made Your Eggs Today?Upcoming Board of Director’s Meetings:

November 2 & 3, December 7 & 8   

Upcoming Contributions By:

November - Hubert Schillings,  Zone 8 Director



Reminder: New policies and procedures 
will be updated and posted on EFO’s 
farmer website  www.getcracking.ca/
members/operations-quota as they come 
into effect and will no longer be mailed to 
all farmers.

Policies, procedures and documents 
posted on EFO’s farmer website contain 
the most up-to-date versions and should 
be used for all policy interpretation and 
quota transactions - please check this site 
frequently.

If further information or clarification 
on any matter is required, farmers should 
contact EFO’s Board office.

efo poliCies, 
programs aNd 
proCedUres      
are oNliNe

CommeNTs 
from The Coop
THE	FUTURE	FOR	THE	
CARE	AND	HOUSING	OF	
LAYING	HENS	AND	PULLETS
By	Hubert	Schillings,	Zone	8	Director

We live in a society that is 
constantly questioning what we 

know, discovering new technologies 
and evolving to better our practices. 
The agriculture sector is no different 
and it is always our responsibility to 
look for new ideas when caring for 
our birds. As a member of the Code 
Committee I am proud to say that we 
are in the final stages of solidifying 
The Code of Practice for the Care 
and Handling of Pullets and Laying 
Hens (2017). This Code represents 
our dedication as egg farmers to the 
welfare of our birds.

The first draft of the code came 
out in June 2016. Following this, we 
entered the public comment period 
until the end of August 2016. Members 
on the Code Committee take this 
process very seriously and consider 
opinions and suggestions very critically. 

Specifically, we look to those from 
provincial egg boards across the country 
and the humane societies. I believe 
this interprofessional collaboration 
is a huge component in creating a 
successful and advanced code. Moving 
forward, it is the Code Committee’s 
goal to have the code finalized by 
April 2017. 

Once the new code is implemented 
the most challenging change egg 
farmers will encounter is the complete 
elimination of conventional housing 
of birds. This idea is something that 
has been at the forefront of the egg 
industry for many years. Understanding 
the drastic nature of this change, the 
code has allowed for a “phasing out” 
period with that goal being complete 
elimination by 2036. I believe now is our 
time to show leadership and dedication 
to our profession and take the necessary 
steps to accomplish this goal.

The Code Committee has worked 
exceptionally hard to create this code 
as our basis for “animal care standards” 

in our industry. All egg farmers must 
follow this code, but more than that, I 
think it is something we should strive 
for, respect and be proud of. We must 
be able to continue to adapt to the 
changing tune of society. 

I know they say, “you can’t teach an 
old dog new tricks”, but I beg to differ. 
This year I turned 60 and as I work 
on building my next chicken barn, I 
am reminded that even after all these 
years, I am still learning new things and 
that is something I love about my work 
caring for hens.

 
 efo hoNoUred                    

WiTh mUlTiple aWards
The Canadian  Agri-
Marketing Association 
(CAMA) held their Best 
of CAMA awards gala 
November 4 in Calgary, 
where Egg Farmers of 
Ontario (EFO) received 
four awards for the Who 
Made Your Eggs Today? 
marketing campaign.

The categories in 
which EFO won were: Category 1D - Campaigns over $500,000; 5C - Other 
Outdoor; and 11A - Print Ads (French). EFO was also awarded the Best of Show, 
Advertising Vehicles.

For more information about CAMA, please visit https://www.cama.org/who-
we-are/.

http://www.getcracking.ca/members/operations-quota
https://www.cama.org/who-we-are/


2016 
prodUCTioN 
sTaTisTiCs
(in boxes of 15 dozen)
Ontario	Production
(week	ending	#36)
2016 – 11,391,085
2015 – 10,571,395

Ontario	IP
(week	ending	#36)
2016 – 2,571,727
2015 – 2,040,917

Ontario	EFP
(week	ending	#36)
2016 – 821,208
2015 – 820,609

US	Imports	to	Ontario
(week	ending	
October	15,	2016,	#42)
2016 – 1,575,086
2015 -  2,079,870

egg 
Classifieds
for sale: 

Farmer Automatic rod conveyor
for sale. 60’0” L x 20” W with one
decline or rise. Please call:
Pete 519-902-3507 or
Colin 519-328-7787

Farmer Automatic, 4 rows,
4 high, approximately 20 x 20”
cage and 200’ long. Diamond
egg packer, 32’ Farmer Automatic
rod conveyor, 1-24 ton feed bin.
Available in July.
Call Mike: 905-730-3536

WaNTed:

Used Helmans feeder drive motors. 
Please call:
Pete 519-902-3507 or 
Colin 519-328-7787

Farmer Automatic cages, 24” x 
22.75” conventional, 216 cages. 
Please call:
Peter 519-392-8448
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Egg Farmers of Ontario (EFO) has created two tasty ways to make your 
holidays merry and bright! 

Egg Custard Tarts are the perfect addition to any holiday party. These 
delicious treats are a variation of the traditional Portuguese dessert but are 
sure to become a favourite in any home.

Left-over turkey? Not a problem! Our Easy Festive Brunch Bake is the 
perfect way to use up extra turkey or feed a hungry bunch for brunch, lunch or 
dinner.

Visit getcracking.ca for these holiday recipes and many others that are sure 
to fill your season with holiday delights!

holiday reCipes

2017 zoNe meeTiNgs for The eleCTioN 
of CoUNCillors, delegaTes aNd direCTors 
for egg farmers of oNTario
Zone Date Location Times
1 January 9 Royal Canadian Legion, Wyoming

493 Erie St, Wyoming
Social noon
Lunch 12:30 p.m.
Meeting 1:30 p.m.

2 January 9 Coldstream Community Hall
10227 Ilderton Rd RR 2, Ilderton

Social 5:30 p.m.
Dinner 6:00 p.m. 
Meeting 7:00 p.m.

3 January 10 Mt. Elgin Community Centre
333204 Plank Line, Mount Elgin

Social 6:00 p.m.
Dinner 6:30 p.m.
Meeting 7:30 p.m.

4 January 11 Hernder Winery
1607 Eighth Ave Louth, 
St. Catharines

Meeting 3:30 p.m.
Social 5:30 p.m.
Dinner 6:00 p.m.

5 February 13 Holmesville Community Centre
190 Community Centre Rd., Holmesville

Social 5:30 p.m.
Meal 6:00 p.m.
Meeting 7:00 p.m.

6 January 17 Shakespeare Optimist Hall
3976 Galt Street, Shakespeare

Social 6:00 p.m.
Dinner 6:45 p.m. 
Meeting  7:30 p.m.

7 January 19 Knox Presbyterian Church
220 Livingstone Ave N, Listowel

Social 12 noon
Lunch 12:30 p.m. 
Meeting 1:30 p.m.

8 January 25 Bobby C’s Dockside Restaurant
70 Port Darlington Rd, Bowmanville

Meeting 3:00 p.m. 
Social 5:00 p.m.
Dinner 5:30 p.m.

9 February 7 The Chateau Brock Restaurant
(Formerly CJ’s Banquet Hall)
803 Chelsea Street, Brockville

Social 5:00 p.m.
Meal 6:00 p.m. 
Meeting 7:30 p.m.

10 February 6 St Isidore Arena 
20 Arena St, St Isidore

Meeting 2:30 p.m.
Social 5:30 p.m.
Meal 6:30 p.m.

Pullet March 29 Annual Meeting
Fallsview Casino, Niagara Falls

Time to be 
confirmed

www.getcracking.ca


eUThaNasia TraiNiNg 
availaBle oNliNe
If	you	or	an	employee	on	your	farm	
has	not	completed	the	mandatory	
euthanasia training, the course is 
now	available	online.
Farmers	and	employees	still	
requiring	this	training	should	
contact	Albert	Visser	at	avisser@
getcracking.ca	to	register	for	the	
online	course.	See	attached	insert	
for	further	details.

farmer 
NoTiCes

7195 Millcreek Drive, 
Mississauga, ON L5N 4H1

Zone Director Email	Address Phone
1 Scott Helps shelps@ymail.com 519-464-2744
2 Dianne McComb dmccomb@isp.ca 519-494-5360
3 Dan Veldman dveldd@gmail.com 519-801-5216

4 Roger Pelissero rpelisseroeggs@gmail.com 905-984-0279

5 Brian Miller bwmiller@quadro.net 519-235-1126

6 Scott Graham scottgraham06@gmail.com 519-284-1300

7 Bryan Hostrawser bryanhostrawser@gmail.com 519-803-9076

8 Hubert Schillings chschillings@hotmail.ca 905-260-0951

9 Craig Hunter chunter@burnbraefarms.com 613-341-2006

10 Marc Bourdon marc@bourdon.ca 613-551-5071

Pullet Andy DeWeerd abdeweerd@hsfx.ca 519-502-5385

How	to	contact	EFO	Zone	Directors
Your	Directors	are	available	to	address	any	questions	
and	comments	you	may	have	pertaining	to	your	industry.

Egg	Farmers	of	Ontario	Mission	Statement	The mission of Egg Farmers of 
Ontario is to provide customers with a supply of high-quality eggs at a fair 
price and a fair return to egg and pullet farmers within a stable national supply 
management system.

WiTh oUr 
deepesT sympaThies
Egg	Farmers	of	Ontario	would	
like	to	extend	our	condolences	
to	Zone	3	Director	Dan	Veldman	
and	his	family	on	the	passing	of	
his	mother,	Mary,	on	October	
30,	2016.
Mary	is	survived	by	her	children,	
grand-children	and	great-
grandchildren.
Our	thoughts	and	prayers	are	
extended	to	the	Veldman	family.

holiday offiCe hoUrs
To	celebrate	Christmas	and	the	
New	Year,	EFO	will	be	closing	at	
end-of-day	December	23,	2016	
and	will	re-open	Tuesday,	January	
3,	2017.
In	case	of	emergency,	please	
contact	Harry	Pelissero,	EFO	
General	Manager,	on	his	cell	phone	
at	289-237-5554.
Have	a	safe	and	happy	holiday!

oNTario pUBliC       
serviCe fall food drive

Egg Farmers of Ontario (EFO) 
was happy to once again 
participate in the Premier’s 
Ontario Public Service fall 
food drive, held October 27. 

Premier Kathleen Wynne 
attended the annual event 
which collects food and funds 
for the Daily Bread Food Bank. 
In turn, this provides support 
to about 200 Toronto food 
programs. 

Scott Graham, EFO Chair, 
Megan Veldman (Zone 3 egg 
farmer) and Bill Mitchell (EFO 
Director of Public Affairs) 
attended and 4,500 dozen 
eggs were donated to support 
the food bank.

avisser@getcracking.ca

